
PENGALAMAN KERJA

HRGA Staff

Assistant Manager

- Mengkoordinasikan keperluan kantor

- Mengkoordinasikan operasional driver

- Mengkoordinasikan terkait perizinan perusahaan

- Mengkoordinasikan pekerjaan HR ( PKWT,PP,BPJS dll)

- Mengkoordinasikan perizinan Kitas Expatriat

PT Dongyang Asset Management| Januari 2022 - Maret 2022

- Membuat konten schedule

- Membuat campaign marketing

- Menyusun budget marketing

- KOL management

- Mentranslate materi marketing (Ina- Kor Kor- Ina)

Easybeaute Indonesia | Mei 2020 - Januari 2022

LATAR BELAKANG PENDIDIKAN

Citra Buana Indonesia
DIII Komputerisasi Akuntansi | Juni 2015 - Oktober 2018 

PRESTASI

- Membantu perusahaan profit dan mencapai target penjualan
di tahun 2020 dengan kenaikan profit hingga 220%.
- Mendapatkan promosi jabatan kurang dari setahun menjadi
asistant manager.
- Mendapatkan sertifikat TOPIK II di tahun 2018 di level 3.

HUBUNGI SAYA

Ponsel: 0895-1899-2562
Surel: nwati4488@gmail.com

NADIAWATI
H R G A  S T A F F

PERKENALAN DIRI

Saya Nadiawati berumur 26 tahun, Pekerjaan
terakhir saya sebagai HRGA Staff di PT Dongyang
Asset Management. Saya sangat familiar dengan
pekerjaan di bidang HRGA seperti maintance
kantor, inventory hingga operasional dll. Dan saya
juga mempunyai sertifikat TOPIK II di level 3
(2018). 

HRGA Staff

HRGA Admin

- Membuat absensi karyawan

- Mengkoordinasikan keperluan kantor

- Mengkoordinasikan operasional driver

- Membuat approval  report pembayaran

- Membantu mentranslate dokumen dan meeting tim akunting

PT OKP2P Indonesia| Desember 2029 - Maret 2019

- Membuat absensi karyawan

- Membantu menghitung overtime karyawan

- Mengurus Cuti, Medical fee di HRIS

- Mengkoordinasikan keperluan kantor

- Mengkoordinasikan operasional driver

PT Cheil jedang Indonesia | Febuari 2019 - Desember 2019



Nadia Wati
27/08/2020

https://learndigital.withgoogle.com/link/1qsdpcedm9sP3J X4X 7VR

https://learndigital.withgoogle.com/link/1qsdpcedm9s


C giZWZTSi  eW Cecf iZed
Ced gSi SiZedhy JSUZS QSiZ

S   C H  A S  S
Ce gh  Tecf i U ed N f puy o o        r  cZd

Bm TediZd Zd  ie Sgdy me  Sk  lfSdU U me g f ghf TiZk y h Sgf d U me g
haZ hy SdU cSU  me gh W k d ceg  Zd U cSdUx

SU eW Cedi di NigSi my H SgdZd

HZda U d H SgdZd
pooo Q IS U  Ak
N ddmkS y CA sovt

C giZWZTSi  Uz APlLGhdlPCG pkZMQ cnR Z He



Certi&cate of Achievement

Nadiawati
has completed the following course:

DIGITAL SKILLS: DIGITAL MARKETING
ACCENTURE

This online course provided an introduction to digital marketing, and explained the di:erent digital
marketing strategies, techniques and tools that are available for businesses to use today.

2 weeks, 2 hours per week

Hanna Pumfrey
Course Sponsor

Accenture

Issued 29th June 2020. futurelearn.com
/certiHcates/lgln989

The person named on this certiHcate has completed the activities in the
attached transcript. For more information about CertiHcates of
Achievement and the e:ort required to become eligible, visit
futurelearn.com/proof-of-learning/certiHcate-of-achievement.

This learner has not veriHed their identity. The certiHcate and transcript
do not imply the award of credit or the conferment of a qualiHcation

from Accenture.



Nadiawati
has completed the following course:

DIGITAL SKILLS: DIGITAL MARKETING
ACCENTURE

81%
AVERAGE TEST

SCORE

Digital marketing is seen as a key tool in
growing a business. This course explored what
digital marketing means, why it is important and
looked at some digital marketing strategies
including display advertising, pay per click
advertising and search engine optimisation. The
digital marketing strategy components were
explained including the importance of balancing
and integrating di:erent digital marketing
strategies and how companies can target
customers.

STUDY REQUIREMENT
2 weeks, 2 hours per week

LEARNING OUTCOMES

SYLLABUS
Week 1 - How to use digital marketing

Week 2 - Digital marketing techniques

Describe what digital marketing is•
Explain why digital marketing is important for
businesses

•

Describe the di:erent types of digital marketing
including; display advertisements, pay per click,
search engine optimisation, and email marketing

•

Explain how the di:erent digital marketing
methods can deliver value to businesses

•

Identify the key features that should be included
in a digital marketing strategy

•

Describe how businesses can use data to target
customers in their digital marketing campaign

•

Explain the beneHt and importance of
integrating di:erent digital marketing
techniques

•

Introduction to digital marketing•
Display and pay-per-click advertising•

Search engine optimisation•
Email marketing•
How to integrate these techniques•

This transcript should be read alongside the accompanying CertiHcate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 29th June 2020. futurelearn.com/certiHcates/lgln989



Certi&cate of Achievement

Nadiawati
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

This online course explored how to e7ectively use social media for business. It provided information on
how to promote your brand, set campaign objectives, how to identify the target audience and the right

channels.

2 weeks, 1 hour per week

Mark Sherwin
Lead Educator

Accenture

Issued 29th June 2020. futurelearn.com
/certiIcates/dipibas

The person named on this certiIcate has completed the activities in the
attached transcript. For more information about CertiIcates of
Achievement and the e7ort required to become eligible, visit
futurelearn.com/proof-of-learning/certiIcate-of-achievement.

This learner has not veriIed their identity. The certiIcate and transcript
do not imply the award of credit or the conferment of a qualiIcation

from Accenture.



Nadiawati
has completed the following course:

DIGITAL SKILLS: SOCIAL MEDIA
ACCENTURE

85%
AVERAGE TEST

SCORE

This course explored why social media is so
important for businesses today and how it can
be used to establish and build brand presence.
It outlined the key steps involved in promoting a
brand through social media, including setting
and tracking campaign objectives. Other topics
covered included how to identify your target
audience and the right channels, how to create
engaging content, and how to manage your
presence online.

STUDY REQUIREMENT
2 weeks, 1 hour per week

LEARNING OUTCOMES

SYLLABUS
Week 1

Week 2

Explain what Social Media is•
Describe how it can be used to build a brand•
Explain what target groups are•
Identify social media channels•
Explain tips for messaging•
Describe the role of a Social Media Manager•
Identify Social Media Management tools•

What is social media?•
Target groups•
Social media channels•
Managing your social media presence•
Social media management tools•

Social media top tips•
The importance of performance measurement•
Social media listening•

This transcript should be read alongside the accompanying CertiIcate of Achievement.
For more information about transcripts visit futurelearn.com. Issued 29th June 2020. futurelearn.com/certiIcates/dipibas








